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You need to be aresponsible end user of IT resources in your company. It means
management challenges of 1S (Information Systems) is:

A. Ethicsand IT

B. IT career chalenges

C. IT success and failure

Time, money, and effort needed for customers or suppliersto change to afirm’'s competitors.
What does it mean?

A. Business process reengineering

B. Outsourcing

C. Creating switching costs

A Web-based interface that helps intranet and extranet users access internal and external
resources and servicesis called:

A. Enterprise information portal

B. Teleconferencing

C. Whiteboarding

Collaborating interactively with customersin creating, purchasing, servicing, and improving
products and servicesis called:

A. Targeted marketing

B. Permission-based marketing

C. Interactive marketing

Which kind of dynamic-pricing business models empowers customers by allowing them to
state the price they are willing to pay for products and services?

A. Comparison-pricing model

B. Name-your-price model

C. Demand-sensitive pricing model

A Business that have both an online and an offline presence is called:
A. Brick-and-mortar business

B. Click-and-mortar business

C. Business-to-businessintegrators

Changing revenues in many small increments to see revenue's effect on net profit after taxes.
What kind of analytical modeling isit?

A. Goal-seeking analysis

B. Optimization anaysis

C. Senditivity analysis

Software that users mathematical functions to simulate an evolutionary processis called:
A. Genetic algorithms

B. Datamining

C. Online analytical processing
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9. Digita signature can provide security services including each of the following except:
A. Authentication
B. Confidentiality
C. Dataintegrity

10. Overwhelming awebsite with requests for service from captive computersis called:
A. Denid of service
B. Fault tolerant
C. Spamming

= ~ The experiences of conducting e-business at Bank of America Corporation are as follows.

At first, our online customers tended to stay with our company longer and to use more

(products) than the average. However, as more and more customersjoined us, it became
increasingly clear than the early adopters represented a particular subset of our customers. Those
on the leading edge tended to be customers who had a particular set of needs and characteristics,
distinct from those of our customer base as awhole. But these days, online banking is being
widely adopted by the whole range of our customers, and so we can no longer design the
capabilities or plan the rollout with the early adopters in mind. In fact, the bulk of the customers
signing on and using the online demand tend to resemble more closely our general consumer
population.

(1) Please propose CRM strategies appropriate for the periods of conducting online banking
for Bank of America. (15 %)

(2) According to the case, do you agree that the logic of creating an e-business separate from
the rest of the organization? Why? (10 %)
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